User Interview

Your questionnaire should have given you an overall market view. You now need to focus on an individual and discuss the finer details. This will give you more qualitative answers but will be invaluable improving your problem and guiding your design process. Remember that you are a designer. Designers design things for people. You need to find out what this person wants/needs.

You could start by asking similar questions to your questionnaire but move on to more open questions. It should be a dialogue.

Wants Vs Needs

Find out the persons needs for your project first (maybe a confined space or a minimum number of objects)

Follow this with their wants. (a particular colour or finish)

It can be a good idea to get the interviewee to hand write their responses and stick in photo of them. This proves you had a conversation.

Site Survey
If your product is designed to fit a specific site/venue then this is a good time to research the area. Who uses it? What finishes/materials are nearby? What size is the space? What is there? What will your product bring? 

Include photos.
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