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UNIT 3 INVESTIGATING MARKETING   
Soft Drinks
Introduction
In this assignment you will need to use your knowledge of marketing to produce a ‘Marketing Report Proposal for a New Soft Drink on behalf of Coca Cola’. You will be required to investigate the soft drink market and Coca Cola to report on how their marketing activities help them to achieve their business objectives. You will need to identify the products currently on sale and at what price, who they are selling these to, where they are being sold and why people will buy these types of products.

Through the use of Primary and Secondary Research you will identify the needs and want of a target market to develop a new soft drink for Coca Cola. 

This Unit Three Assignment has been divided into Five Main Section. The section descriptors and assessment criteria are designed to give you a guide to what you must include this Unit Three Assignment. 
	Section One
	Market Analysis (Secondary Research)

	Section Two
	Consumer Preference (Primary Research)

	Section Three
	Objectives and Target Market for New Soft Drinks

	Section Four
	New Soft Drink Marketing Mix

	Section Five
	Evaluation of your Marketing Mix: Constraints on your New Soft Drink product


Section 1 - Market analysis (Secondary Research)
You need to write a report in which you explain in as much detail as possible the factors influencing the soft drinks market with particular reference to Coca Cola
1. You must identify your Coca Cola marketing aims and objectives.
Remember businesses will use different marketing activities depending on the objectives it is aiming to achieve. 
2. You must complete a competitors analyse – identifying your brands/products and your competitors market share, product portfolio, current activities and marketing tool used.   

3. Whether the marketing activities of Coca Cola fall into the remit of needing niche or mass marketing
4. Include a Coca Cola SWOT analysis and current Marketing Mix to illustrate depth of Brand Knowledge and understanding of Coca Cola Products. 
5. To achieve these aims and objectives Coca Cola will need to identify its target market through market segmentation. 
Your report must include an analysis of how Coca Cola markets are segmented. 

You will need to ensure you refer to

· Geographic Segmentation 

· Demographic Segmentation 

· Psychographic Segmentation
N.B The more independent information gathering you do, the more likely it becomes that you will receive a higher grade. (Assuming information obtained is relevant and used well).

Section 2 – Primary research on consumer preference
From your secondary research you will now be able to identify your Coca Cola aims and objectives and have a clear understanding of their target market.

1. You should design a questionnaire with the aim of identifying:

· preferred brand of soft drink of those currently on the market

· levels of brand recognition and awareness within the soft drink market (for example are  those surveyed able to recall specific advertisements)

· what make a soft drink brand popular 

· Consumer preference – i.e. flavour, still/fizzy, price, availability, product messages.
· What your respondents feel is missing from the market and if they are open to your suggestions 

2. You will carry out the survey choosing an appropriate sample selection from your understanding of your potential soft drink target market. 

3. You will explain your findings in a brief report to incorporate suitable methods of data presentation (graphs and charts). 
N.B You should include a blank questionnaire with your report but filled in questionnaires need only be included as a separate appendix. 

Section 3 – Objectives and Target Market for New Soft Drink
Using all of the information gathered from Section 1 and 2 you must collate this to provide:
1. A detailed description for your product.
2. The aims and objectives for your new product.
3. Who the target market is and why?  N.B Higher marks are awarded for originality of Evaluation and through recognising the Validity of the research collected – namely which is more important Primary or Secondary Research? 
Section 4 –Your ‘New Soft Drink’ Marketing Mix 

The bases of this section will be taken from Section One and Sections Two reflecting what you found out earlier. 
1) You need to produce a marketing mix for your new soft drink.
This will enable you to develop an understanding of the factors that go towards determining

a) Price

b) Product 

c) Place

d) Promotion

As well as the 4 P’s each part of the marketing mix needs to include:

· How it links to your research
· Which objective and aims of your product this is helping achieve.

· How it relates to the target market

· How it relates to the other 3 P’s
· Marketing Models – Product life cycle, Ansoff Matrix and The Boston Matrix 


Section 5 – Evaluation of your Marketing Mix: Constraints on your New Soft Drink product
Using a PEST Analyse
a) what will be the 

· internal 

constraint on your ‘New Soft Drink’

· external 
b) Evaluate this against the both Coca Cola marketing mix and your New Soft Drinks Marketing Mix. Use your knowledge, understanding and research to justify and support your arguments.  
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